
National Trust Coast

Enterprise Neptune 50 years on: 

lessons for coastal management

Coastal Futures 2016



Enterprise Neptune 50 years on: 

lessons for coastal management

Key Messages

• Think for the long term

• Have good evidence

• Be ambitious

• Capture peoples imagination 

and harness public support



Dinas Oleu 1895

• The first National Trust property

• Fanny Talbot……..a vision for the coast



Nature under pressure at the coast –

1900-1920’s



Pressure from housing – 1930’s onwards



Pressure from industry 



The advent of the sea side holiday

Mass transport

Over development of coastal regions

Should or could  we do anything about this?







Our first Neptune purchase

•Whiteford Burrows - 1965

•Neptune funds allowed us to act 

quickly 

•A supporter campaign with 

enormous appeal based on our love 

of the coast



26% often daydream about being by the sea 

when going about their everyday life 

63% regard visiting the seaside or coast as 

important to their quality of life 

31% considered their happiest childhood 

memory as being by the sea 



Rhossili, Gower

775 miles – a quick tour



Dunstanburgh,

Northumberland

Conservation of historic 

landscapes and 

buildings



The Seven Sisters, 

East Sussex

Acquisition of land which 

encourages nature to 

thrive



Golden Cap, 

Dorset

Deepening our 

ownership – future 

proofing



Warren House Gill, 

Co. Durham











The 

Future



Healthy and 

adaptable



Coast - our vision for 

where land meets sea

Rich in Wildlife



Enjoyed

Coast - our vision for 

where land meets sea



Beautiful - working in 

partnership with others at a 

landscape scale



Rich in Culture - understanding 

the past to inform the future



Productive – where complimentary



http://www.nationaltrust.org.uk/feature

s/our-coastal-poem

http://www.nationaltrust.org.uk/features/our-coastal-poem
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