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Do you think climate change or plastic pollution is the more 
important issue?

A) Climate Change
B) Plastic Pollution
C) Equal
D) Don’t know



590 responses, 283 additional actionstext

Q7: Which of the following changes have you made in your life?





Do you ever think about carbon footprint when you are making 
these changes?

A) Yes always
B) Sometimes
C) Never
D) Don’t know



What motivates or limits our actions? 

Motivations:
• Concern about the environment (97%*)
• Concern about marine plastics (93%*)
• Sustainability (92%*)

Limitations: 
• Limited availability in my local shops/supermarket 

(86%*)
• Lack of alternatives (79%*)
• Cost (43%*)*Figure combines survey response of Always & Often



What payment would motivate you to return a drinks bottle?

A) 2p
B) 5p
C) 10p
D) 20p
E) 50p
F) £1





Values



Top 5 things we are already doing

1. Bringing about change in the workplace (52%*) 

2. Pick up plastic or other litter routinely (51%*)
3. Publicise concern via social networks (46%*)

4. Take part in online petitions (45%*)

5. Try and bring about change within community (33%*)

The harder things to do - question Cafes/restaurants regarding use of  
their single use plastic – 38.36% (39%  - so almost 40% said never)

*Figure combines survey response of Always & Often





Can we reduce plastic POLLUTION without negatively 
impacting carbon footprint?

A) Yes definitely
B) Maybe
C) No
D) Don’t know



Can we reduce plastic USE without negatively impacting carbon 
footprint?

A) Yes definitely
B) Maybe
C) No
D) Don’t know



Reducing waste: 
look at waste hierarchy



A summary of results from the Coastal Futures survey:

• Over 40% have become aware of the issue within last 2-5 years, in line with rise in media and focused 
attention on the subject.

• Top 3 that motivates action: Concern about the environment (97%*), concern about marine plastics 
(93%*) and sustainability (92%*).

• Top 3 barriers to action: Limited availability in local shops/supermarket (86%*), lack of alternatives 
(79%*), and cost (43%*).

• Examine challenges, barriers and what drives action.

• To help with your plastic free reduction lifestyle visit our plastic free living webpages ; plastic free business

*combines Always and Often survey responses

Reducing plastic pollution-
what are we doing? 

https://www.mcsuk.org/media/plastic/Living_Without_Plastic.pdf
https://www.mcsuk.org/clean-seas/plasticfree-business

