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An holistic,
interdisciplinary
look at marine
citizenship

PEOPLE

Demographics Place dependency
Attitudes MARINE | Place attachment
Emotions CITIZEN- Place identity
Environmental SHIP Geography
identity /Sensory experience

Basic human values

Environmental Identity: Clayton, S. (2003)
Basic human values: Schwartz, S. (2012)
Place theories: Devine-Wright P., Price J. and Leviston Z. (2015)
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Marine
CoLABoration

The ocean makes life on earth possible, treasure it
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Taking an experimental, values-based and collaborative approach
to communicating why our ocean matters.

@marine_colab



http://www.marinecolab.org/
mailto:rosie.chambers@mcsuk.org

There IS Increasing recognition across the marine sector of the need for more

Connection -together we can achieve more than we can individually
Values -Meeting people where they are.

Frames - to communicate more effectively and help improve wider understanding of
. marlne conservatlon Issues — bit.ly/2FutS2M
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http://bit.ly/2FutS2M

\We can accelerate progress towards an ocean-friend| i€ collaborating and

nlacing value at the heart of solutions

Uncovering and communicating the value of the ocean in all
Its diversity to connect with people’s deeply held, personal
and shared values.

Our vision is for an ocean that is healthier and where the full
range of ocean and human values are reflected in individua
and collective decision making.

Backing Beachy Head East

Visit www.beachyheadeast.org b
Show your support on social media with #BackingBeachyHeadEast 7"
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Marine Social Science Research and Practice in the UK:
Department Where are we and where do we go to next?

for Environment
Food & Rural Affairs

Emma McKinley -

Do you consider yourself to be a marine social
scientist?
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What do we know and what are the evidence gaps?

Department
for Environment

Food & Rural Affairs For more information — contact:
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Adaption and climate Fisheries and fishing Blue growth and Ocean literacy&
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Coasts and coastal
communities™

Land/ sea interface s

Community use of space
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Key Messages and Recommendations a0

Department
for Environment
Food & Rural Affairs

For more information — contact:

Methods, best practice and capacity: Historical lack of
understanding of marine social science methodologies, their
rigour and robustness. This must be addressed for marine social
sciences to realise its potential value.

Collaboration and interdisciplinarity: Need for more
opportunities were identified with working with natural and
physical scientists highlighted as a particular challenge.

Funding: Need for improved integration across funding councils
and broadening of the funding landscape to ensure that marine
social sciences are not forgotten or an ‘add on’.

Engagement and pathways to impact: Historical lack of
appreciation of the potential role and value of marine social
sciences. Need for effective and impactful pathways into policy
to realise successful management interventions and societal
behaviour change.

“Make that connection between us and the sea”


mailto:mckinleye1@Cardiff.ac.uk

MEDIN and marine data sharing
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MEDIN'’s vision is that all UK marine data are
findable, accessible, interoperable and reusable.

Over 50 MEDIN Partners
7 Accredited Data Archive Centres

The UK marine community
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MEDIN  Ensure UK marine data are Findable, Accessible,

m
data & information network

Interoperable and Re-usable (FAIR)
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DIN  MEDIN delivers an open and constructive data

\ JE——
/ management culture

UK Marine Standard: M
O - O
P
Free MEDIN workshops around the UK A
Controlled vocabularies (NVS) - S(;Er&fﬁ\jfzj

European Standa.rd:
MEDIN Metadata Standards INSPIRE Directive)

International Standard:
1SO19115)

MEDIN Guidelines

the environment

eftec MEDIN benefits www.medin.org.uk
—— the UK Marine : . .

Email us: enquiries@medin.org.uk
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OceanWise

NO ONE LIKES CHANGE...

“He who rejects change is
the architect of decay. A
The only human
institution that rejects
progress is the cemetery.” v
Harold Wilson




The Process of Transition - John Fisher, 2012

(Fisher's Personal Transition Curve)
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Managing Complex Change

\VitsiTela il 4 IS + [RI=GIVER 4+ Resources + A,f,gcr’,n — CHANGE
2 . S Action
+ Skills =8 Incentives B = Resources + Plan —

Vision [ + [T + Resources +  /STO" = ANXIETY
VTl + B + + B A'S,lg‘;” RESISTANCE

FRUSTRATION

Vision Kz SLUIEE 4

Incentives E o + Action
Plan
SUUIETN 4 EERIOESN + Resources + -
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MIND THE COMMUNICATION GAP

W hange is hard because people overestimate the
S Peop |
vaﬁjc 0[ what t/neg /)3 ve--ana/ undcreshmate t/m
value of what t/:c:g may gca;h [)f/ gf'w}ig that up. o

- James Belasco and Ralph Stayer, Authors of "Flight of the Buffalo™

Thank You

John Pepper

Chairman
WWW.oceanwise.eu

OceanWise







% A New Film Series:
KQ Connecting Land & Sea

'Inspiring action on land to
protect our seas'

‘better connecting local
communities to the marine
environment'

‘highlighting Marine Protected
Areas’



X Our Approach:
/7. #JourneyToTheSea

Bring the two concepts together

We asked WWF and MLP if we could combine
projects, mutually strengthening goals - they said yes!

Follow the water

We developed a concept for 6 films, rather than 2, to
take the viewer on a physical journey - from Devon
moors to the stunning coast - and be released
sequentially.

Tell personal, human stories

Each film would focus on one individual with an
amazing connection to the land or sea, inspiring
others through their real actions and emotions.
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Coming soon...
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