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Methodology

• Interdisciplinary
• Mixed methods
• Case studies for access to 

marine citizens
• Drawing on tested 

theories but…
• Inductive to allow for 

emergent themes
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Environmental Identity: Clayton, S. (2003)
Basic human values: Schwartz, S. (2012)
Place theories: Devine-Wright P., Price J. and Leviston Z. (2015) 
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An holistic, 
interdisciplinary 
look at marine 
citizenship
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Taking an experimental, values-based and collaborative approach 
to communicating why our ocean matters. 

www.marinecolab.org
rosie.chambers@mcsuk.org

@marine_colab 

The ocean makes life on earth possible, treasure it

http://www.marinecolab.org/
mailto:rosie.chambers@mcsuk.org


Connection -together we can achieve more than we can individually

Values -Meeting people where they are.

Frames - to communicate more effectively and help improve wider understanding of 

marine conservation issues → bit.ly/2FutS2M

There is increasing recognition across the marine sector of the need for more 

effective, joined up ocean communications that meet people where they are

http://bit.ly/2FutS2M


Uncovering and communicating the value of the ocean in all 

its diversity to connect with people’s deeply held, personal 

and shared values.

Our vision is for an ocean that is healthier and where the full 

range of ocean and human values are reflected in individual 

and collective decision making.

We can accelerate progress towards an ocean-friendly society by collaborating and 

placing value at the heart of solutions



Marine Social Science Research and Practice in the UK: 
Where are we and where do we go to next?
Emma McKinley – mckinleye1@cardiff.ac.uk
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~240 
researchers and 
practitioners 
engaged 

•Increase 
awareness and 
collaboration of 
existing social 

science 
currently being 

undertaken 
within a UK 
marine and 

coastal context. 

•Create an 
Expert 

Directory 
highlighting key 

academics, 
research 

centres and 
areas of 
research 

expertise. 

•Identify 
research 
themes, 

evidence gaps 
and priorities 

for UK seas and 
coasts.

•Examine 
existing 

capacity and 
explore 

challenges and 
opportunities 

within the 
current marine 
social science 

research 
landscape in 

the UK. 

Identify 
potential areas 
for multi- and 

inter-
disciplinary 

research and 
collaboration

N=159

mailto:mckinleye1@Cardiff.ac.uk


What do we know and what are the evidence gaps?

For more information – contact: mckinleye1@cardiff.ac.uk
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Key Messages and Recommendations
For more information – contact: mckinleye1@cardiff.ac.uk

• Methods, best practice and capacity: Historical lack of 
understanding of marine social science methodologies, their 
rigour and robustness. This must be addressed for marine social 
sciences to realise its potential value. 

• Collaboration and interdisciplinarity: Need for more 
opportunities were identified with working with natural and 
physical scientists highlighted as a particular challenge.

• Funding: Need for improved integration across funding councils 
and broadening of the funding landscape to ensure that marine 
social sciences are not forgotten or an ‘add on’.

• Engagement and pathways to impact: Historical lack of 
appreciation of the potential role and value of marine social 
sciences.  Need for effective and impactful pathways into policy 
to realise successful management interventions and societal 
behaviour change.

“Make that connection between us and the sea”

mailto:mckinleye1@Cardiff.ac.uk


MEDIN and marine data sharing
Charlotte Miskin-Hymas@MEDIN_marine

MEDIN’s vision is that all UK marine data are 
findable, accessible, interoperable and reusable. 

Over 50 MEDIN Partners

7 Accredited Data Archive Centres

The UK marine community



Ensure UK marine data are Findable, Accessible, 
Interoperable and Re-usable (FAIR)

MEDIN data guidelines



MEDIN delivers an open and constructive data 
management culture

Free MEDIN workshops around the UK MEDIN working 
groupsControlled vocabularies (NVS)

MEDIN Metadata Standards

MEDIN Guidelines

MEDIN Networking 
events

Increasing UK 
marine data 

exposurewww.medin.org.uk
Email us: enquiries@medin.org.uk

@MEDIN_marine

MEDIN benefits 
the UK Marine 
Community

http://www.medin.org.uk/
mailto:enquiries@medin.org.uk


“He who rejects change is 
the architect of decay. 

The only human 
institution that rejects 

progress is the cemetery.”
Harold Wilson





Making Change Sustainable

6. Test out the change requirement with colleagues 
(CEO, managers and workers) and get feedback.

7. Communicate, communicate and communicate 
some more!

8. Look for ‘quick wins’ to demonstrate success.

9. Monitor reaction and change of attitudes and 
motivations.

10. Changing people and organisations will facilitate 
other organs of change.



John Pepper
Chairman

www.oceanwise.eu

Thank You












