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Brave	  New	  World	  ~	  Post-‐Factual?	  

Mass	  produc0on	  
Distrac0on	  by	  non-‐stop	  trivia	  
Divided	  society	  ‘caste	  system’	  
Social	  condi0oning	  /	  indoctrina0on	  
Hedonis0c	  nihilism	  
Controlled	  by	  Alpha	  government	  



1.	  What’s	  new?	  

Philosophy	  /	  power	  
	  ✗ Fake	  news	  	  
	  ✗ Populism	  &	  propaganda	  
	  ✗	  Bad	  science	  
	  ✗	  Rela0vism	  
	  ✗	  Fast	  change	  
	  ✗	  Irra0onal	  decisions	  	  
✗	  Tribalism	  /	  division	  	  
✗	  Conflict	  thinker	  –	  poli0cian?	  	  
✗	  Shid	  in	  power	  validator?	  	  

Technology	  
✔ Prolifera8on	  of	  communica8on
✔ Immediacy	  &	  constancy	  
✔ Pervasiveness	  of	  social	  media	  
✔ Image	  excess
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2.	  Can	  you	  trust	  a	  scien0st?	  
(Does	  Gove	  have	  a	  point?)	  

•  Truth	  bearers?	  
•  State	  of	  academic	  freedom?	  
•  Driver:	  Message?	  Funding	  ?	  Self-‐

promo0on?	  
•  Impact	  ~	  industry	  relevance	  ~	  £££	  
•  Project	  vs	  context	  comms	  
•  Peer	  review	  =	  established	  views	  
•  Corporate	  communica0on	  
•  Establishment?	  Corporate	  world?	  



Have	  people	  had	  enough	  of	  experts	  (does	  that	  mean	  
scien0sts)?	  



BLIND	  trust?!	  

•  85%	  want	  experts	  involved	  in	  policy	  decisions	  	  
•  83%	  want	  evidence	  to	  be	  used	  by	  poli0cians	  
•  12%	  seek	  out	  science	  info	  ac0vely	  
•  27%	  avoid	  science	  info	  
•  52%	  open	  to	  science	  but	  don’t	  seek	  it	  out	  
•  Low	  level	  of	  engagement	  	  
	  
Trust	  yes;	  Understanding	  no;	  Interest	  limited	  ???	  



NASA	  has	  more	  Twiler	  followers	  than	  Trump	  



More	  coastal	  development	  
More	  blue	  growth	  
More	  marine	  hobbies	  
More	  seafood	  	  

3.	  Public	  awareness	  of	  ocean	  issues	  

Artwork:	  What	  lies	  under	  –	  Ferdi	  Rizkiyanto,	  2011	  

More	  awareness	  
More	  interest	  
More	  coverage	  
…	  more	  problems!	  



hlp://www.coexplora0on.org	  



KnowSeas	  project	  output	  



4.	  Our	  bulging	  sci	  comms	  tool	  box	  

Social	  media	  

Film	  and	  videos	  

Blogs	  and	  Vlogs	  

Tradi0onal	  media	  

Infographics	  

Photography	  

Events	  

Publica0ons	  
(leaflets,	  posters,	  	  
Newslelers	  etc)	  

TV	  &	  Radio	  
Wikipedia	  

Ci0zen	  science	  

Adver0sing	  

Sci-‐Art	  

Eco-‐tourism	  

Exhibi0ons	  

Displays	  

Performances	  

Books	  

One-‐to-‐one	  conversa8ons	  

Email	  

Phone	  

Briefings	  

Debates	  

Talks	  

Toolbox:	  Minnesota	  Historical	  Society	  at	  hlp://flickr.com/photos/7409083@N03/5494632378	  
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5.	  Whose	  job	  is	  it?	  

Photos:	  Wikipedia	  



6.	  Let’s	  ‘come	  out’	  

“..marine	  life	  has	  nothing	  
whatsoever	  to	  fear	  from	  
ocean	  acidifica0on…”	  



Referred	  complaint	  to	  UK	  Independent	  Press	  Standard	  Organisa0on	  (ISPO)	  





S0ll	  living	  in	  a	  thinker’s	  paradise	  
•  Socrates:	  executed	  by	  hemlock	  	  
•  Plato:	  sold	  into	  slavery	  for	  offending	  a	  tyrant	  
•  Aristotle:	  forced	  to	  abandon	  his	  school	  to	  avoid	  execu0on	  
•  Hypa0a:	  stoned	  by	  mob	  for	  teaching	  philosophy	  
•  Aquinas:	  condemned	  by	  the	  pope	  for	  using	  Arabic	  philosophy	  
•  Descartes:	  exiled	  to	  avoid	  Inquisi0on	  
•  Hobbes:	  forced	  to	  burn	  his	  works	  
•  Locke:	  fled	  his	  homeland	  under	  suspicion	  of	  conspiracy	  
•  Hume:	  charged	  with	  heresy	  
•  Nitzsche:	  went	  insane	  
•  Williamson:	  public	  derision	  
	  



7.	  Are	  we	  talking	  with	  	  
all	  tribes?	  

Government	  

Regulators	  

Industry	  -‐	  users	  

NGOs	  

Funders	  

Other	  academic	  fields	  

School	  outreach	  

General	  public	  

Proposal	  analysis,	  unpublished	  

Ivory	  Tower	  
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Excluded	  stakeholders?	  

Why	  not?	  
•  Snobbishness?	  –	  not	  important	  
•  Fear?	  
•  Lack	  of	  awareness?	  

•  Dispossessed	  
•  Uneducated	  
•  Older	  genera0on	  
	  



8.	  Doom	  and	  gloom	  messages?	  

©	  Daniel	  Miller,	  EurekAlert	  



9.	  Do	  we	  speak	  the	  
right	  languages?	  

Sommerville	  &	  Hassol,	  2011	  

©	  Crubag	  
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Because	  if	  we	  do…	  



David	  or	  Goliath?	  	  

©	  marvelousRoland,	  Flickr	  



Summary	  
•  Communica0on	  –	  part	  of	  the	  job	  
•  Enthuse,	  inform,	  empower	  
•  Commit	  to	  suppor0ng	  ocean	  literacy	  
•  Challenge	  misinforma0on	  
•  Support	  those	  cri0cised	  for	  speaking	  up	  
•  Talk	  to	  everyone	  	  
•  Focus	  on	  posi0ve	  messages	  for	  behaviour	  change	  
•  Consider	  if	  corporate	  or	  personal	  communica0on	  
•  Improve	  your	  tool	  skills	  if	  needed	  

	  


