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Climate change: 

Your views

What are we doing and 

what should we do next?



Please open your 
phones or laptops and 

go to: 
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Understanding the CMS audience views on 
climate change action

Everyone will 
be impacted 

by climate 
change in 
some way 

Everyone has 
a role to play 
in adaptation 

and 
mitigation

Everyone can 
do 

something! 

• What actions are people taking? 

• What are people doing beyond 
our work/ research? 

• What are the big picture things 
that we should be doing? 

• What are the positive changes 
we can make and can we 
influence real change? 

N = 403 respondents 



In the last 12 months, 
have you become more 
or less concerned about 

climate change? 
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“Quintessential 
stranded polar bear 

image”

“We've been 
shouting about this 

since 60s it's too 
late”

“We are in denial”

“Frustration at 
leaders not 

acting 
appropriately to 

the crisis”



What do you do to address 
climate change outside of 

your work/ research? 
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Actions 
Taken 

0%

9%

56%

61%

62%

79%

80%

81%

85%

92%

I haven’t made any changes to my lifestyle

Driving an electric car

Use a renewable energy supplier

Avoiding/minimising air travel.

Adopting a reductarian, vegetarian or vegan diet

Choosing to walk, cycle or use public transport more
instead of using a car

Thinking about the energy efficiency of appliances
when making a purchase

Reduced consumption more generally

Minimising the amount of energy used at home

Reduced use of single use plastic

N=402 



What is the 
most 

impactful 
think you

have done?

22%

18%

16%

15%

14%

11%

4%

4%

3%

3%

2%

1%

1%

Travel and Transport

Reduced Energy Use/ Changed to Renewable Energy

Work/ Research

Educate and raise awareness and influence others

Diet

Reduce consumption and change lifestyle

Reduce Waste/ Recycle

Other

Campaign/ Demonstrations/ Lobbying

Not had a family/ small family size

Politics/ Voting

Carbon offsetting

None



“Attempted to kick start a Transition Towns initiative in 
my local community”

“Demonstrating by action that we can completely 
address it, and thrive at the same time”

“Encouraged uni to declare an emergency and guiding 
actions…that saved 20x what I could have done in my 

own life.”

“Tried to reduce my own footprint. It's the only thing 
that's in my control”

“Stopped flying in 2005 and made that clear to others.”





What else should we be 
thinking about or doing to 

respond to climate 
change?
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Use opportunities and communication 
multipliers to magnify the impact of your 

pro-climate behaviours.
Opportunities

@work

@home

@play

Time Money

Eg choices for diet, holidays, 
recreation, gardens, transport, 
energy, clothing, tech, services, 
investments, pets, building …

Pro 
Climate 
Actions

F2F
Community

Friends & family = most trusted 
messengers.  Heuristics of social 
proof, liking, authority, similarity, 
values matching – all encourage 
contagion & norming of ideas and 
behaviours.

Informal
channels

Organised
channels

Media
Recreational and affinity groups

Local councils (265 of 408 Districts + 8 
unitaries have declared climate 
emergencies)

Professional & trade associations, unions

Schools, Universities and colleges

MPs > Westminster

Campaigns eg XR, FFF, SCN, P&P, 38 
Degrees, FoE, Greenpeace, WWF, NFWI, 
WT, TWTs, 350

Bigger & strategic targets 
and innovations, 
internationalization, 
leverage on govt and 
corporates, aggregation

impact

Thanks to Chris Rose for 
this slide! 



Thank you! 

How can we 
continue to bring 

about change?

What more can we 
be doing? 


